WDM2211 Client Identification

1. Who is the client? What do they do?

2. Which of these branding situations will you be addressing with this client?

· New company, new product, new campaign

· Name change – old name no longer fits, trademark issues, negative connotations, misleading

· Revitalize a brand – reposition, new type of business, not known well enough, new market

· Revitalize a brand identity – inconsistent, old identity doesn’t fit, lousy graphic/logo

· Create an integrated system – consistency, not distinctive, uniting across divisions

· Client has merged with another – new name, greater strength, clear message on new brand

